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1. Units sold Year-DateSeptember2016 (in millions):
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Millions of units sold

Source:focus2move

»» Rve brands dominated theorld of cars over the first nine months of 2016
»» N average, 570,000 people searched these brands per day
»» Qver 20 million cars of these brands were sold around the globe

2. Interest vs. Sales

Interest Share vs. Sales Share
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German champion in salesVolkswagen is not as popular online, according to our research.
However, it could be that users misspel2 f { 46 ISy Qa oNIYyR Yyl YS glé& (23
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3. Country analysis:
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4 ps%  Germany fo canada B6%  Australia Bov UK Bsx uk

5 8%  Brazil B cermany E2%  Mexico hi% Ity k3% canada

6 p5%  France | FEATTS k1%  Canada ko%  Canada kos  Germany
7 p3%  Turkey Be  France B7%  ltaly B6%  France ko Italy

8 26% UK Bee  Turkey 31%  Turkey 25%  Spain bo%  Mexico

9 25%  Australia Bs%  Mexico 29%  Brazil 24%  Germany 8% India

10 2.4% Mexico 3 7% Spain 2.8% Argentina 1.9% Australia 2.2% Poland

Top 10 for each brand (results expresadgaoogle searches %).

The United States is the #1 market of interest origin to each of our selected brands. Canada, UK and
Germany are also all up in the rankings. However, there is notable presence of emerging markets in

the top 10 origin market for ehcbrand. Brazil, Argentina, Mexico and Turkey all claim their spot
among those key locations for top car brands.
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A closer look at the top 10 countries originating interest in the five brands studied by us, we find
Toyota &ord on top of the developed markets and Mexigile Hyundai ranks on top in developing
Brazil and Turkey.

It is important to note that brands adopt different marketing strategies and positioning across the
world. In consequence, the success or faibfreach brand are well evident in the regional analysis
below.
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UNITED STATES
The greatest volume of search for the five brands we studied comes frobniieel States
In numbers 270 585 Americans typd ¢yota on an average day. This is 78% ntloa@ the second

best in this ranking Ford NissarandHyundaiare tie for the 3rd whil&/olkswagememains last in
the US.

CANADA

Second only to UEanadas exploding of interest in cars. It is no wonder it cofinstsvhen we look
at theper capitdfigures.

And it isToyotawhat Canadareeds to know more about. On average, the Japanese vehicles feature
in the search of 63 68%anadiangaily.Canadaloesn't stop there and features in the top 6 for all
other brands studied.

AUSTRALIA

Australiaisthe 11th largesmarket globally for the five selected brands in terms of absolute volumes
of search.

As already mentioned, thiustraliandiave a strong preference féord Toyotacomes second,
leaving the remaining three brands far behind. Everggraliastill features as one dissars top
10 locations globally.

SINGAPORE*

*Qur research is limited only to the English language search; thus, it does not paint the full picture for countriesnaltegie sgmbols
may be used to search brand names.

Five positions down thglobal rankings from Australia,16this Singapore.

Toyotaattracts more interest isingaporghan the other brands we studied. Notably, Singapore
boast thesecond highest concentratiai Toyotafans globally, our per capitaport suggests. The
other four brand are rather unsuccessful here.
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UNITED KINGDOM
TheUKIis the third greatest origin of interest market in the world in absolute volume of search.

TheBritishhave a taste foHyundaiwhich enjoys an average of 38aily searches per day. UK
isHyundas 3rd origin of interest market in the worlger capita

SPAIN
Spaincomes 10th globally for abstéuvolunes of search for our 5 brands.

If they were to chose one of our 5 brands, the Spanish would go for Toyitka30774 Spanish
residents searching this brand daily.

SCANDINAVIANS
Scandinavian countries rank high in fee capitainterest charts for our selected brands.

Finlandcomes 2nd globallygeland5th, Swederis 9th andDenmarkl2th. Trends vary frommountry
to country and whilécelandis more intrigued bilissanFinlandwants to know more abolkord

ThisDataReport is Brought to You by Kalinax © KALINAX 2016. ALL RIGHTS RESERVED.
YOUR DATA Has a Story to Tell!
Find out more akalinax.com


http://www.kalinax.com/

4. Analysis per brand

4.1.Toyota
D Europe T NAM [ LATAM P Aapac ! Africa&ME !
TOYOTA l - ‘ ’ﬁ“ I 14 I '“:. I ? I
Spaln (14.7%) USA(SO 9%) Brazn (33.1%) Australla (25.3%) South Africa (39.0%)

Germany (132%) |Canada (19.1%)  |Mexico(20.9%)  |Vietnam (13.2%)  |UAE (21.1%)

3 |France (12.2%) Argentina (16.0%) [India (13.0%) Nigeria (7.3%)

4 Turkey (11.4%) Chile (10.4%) Thailand (9.0%) Saudi Arabia (5.4%)
5 UK (9.1%) Colombia (6.0%) Japan (8.5%) Kenya (4.0%)

1 From Canada to Norway, and from Finland to Estonia, Toyota trends well up in the north.
9 Europe is the only region where Toyota is not in lead.
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4.2. Volkswagen

@ [ Europe | NAM | LQTAM | APAC | Africa & ME |
Volkswagen i w i v | ’ ! '. ! v |
1 Germany (14.4%)  USA(68.4%) Brazil (342%)  India(38.2%) South Africa (74.4%)

2 |UK(13.8%) Canada (31.6%)  |Argentina (30.7%) |Australia (24.0%) |Israel (10.3%)
3 |France (12.1%) Mexico (21.8%)  |Malaysia (18.1%) |UAE (3.0%)

4 Turkey (12.1%) Chile (5.6%) Vietnam (4.4%) Morocco (2.4%)
) Spain (8.0%) Colombia (5.0%) New Zealand (3.8%) Botswana (1.5%)

9 Slovakia, Lithuania and Canadthe only countrieswhere a highest proportion of the
population searches "Volkswagen" than in Argentina.
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4.3 Ford
. o Europe TUNAM r_"_'QfM ''''' T aPac U Mrica& ME |
GoRnmer | - ! .ﬂ ! ’ ! n;‘ I ? !
Germany (21.4%)  USA(87.6%) Mexico (413%)  Australia (64.1%)  South Africa (54.1%)

_ UK (16.0%) Canada (12.2%)  |Brazil (22.6%)  |Vietnam(9.5%) |Saudi Arabia (11.2%)
_ Italy (8.9%) Argentina (22.4%) [India (9.0%) UAE (7.0%)

Turkey (7.4%) Chile (5.5%) Philippines (7.0%) Qatar (5.5%)
5 France (6.6%) Colombia (4.1%) Thailand (4.1%) Israel (4.3%)

1 Germans are more intrigued by Ford than by Volkswagen. They search "Ford" 45,329 times
on an average day in Germany.

1 Australia boasts the highest concentration of residémierested in "Ford" globally.

1 Finland, Slovenia and Hungary also made the top 5, as evident from the map above.
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4.4, Nissan
A | TEwepe T T T NAM T T LATAM T T T TapAae T T T Arica 8 ME ]
| e - ! r ! -, ! % !
UK (206%) USA(87.8%) Brazil (32.8%)  Australia (20.8%)  South Africa (35.6%)

_ Italy (12.2%) Canada (12.2%)  |Mexico (32.5%) |Japan (20.3%) UAE (17.9%)
3 |France (10.8%) Colombia (7.9%)  |Thailand (14.0%) |Saudi Arabia (16.3%)

4 Spain (7.5%) Chile (7.0%) Malaysia (11.3%) Egypt (6.2%)
5 France (7.3%) Peru (6.4%) Vietnam (8.2%) Lebanon (2.9%)
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Nissan search per capita

1 Iceland is not all about football ardicanos.
They also have a crush on cars, especially if these are branded Nissan.
i Latvia, Canada and Slovakia also make Nissan's top 10 per capita interest markets.
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4.5 Hyundai

1 You have the highest chance to meétyaindai fan in the following countries:
Canada, Austria & the UK.

1 Central Europe & Nissan
Austria, Belgium, €zh Republic & Switzerland all made Hyundai's Top 10 (per capita)
locations.

I Germany & Poland are among Hyundai's most successful markets too.
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